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VIA HAND DELIVERY

Magalie Roman Salas, Secretary
Federal Communications Commission
1919 M Street, N.W.

Washington, D.C. 20554

Re: Notification of Permitted Ex Parte
Pre ion in MM t No. 95-176

Dear Ms. Salas:

CBS Corporation (“CBS™), by its attorneys and pursuant to Section 1.1206(a)(1) of the
Commission's rules, hereby submits an original and one copy of a notification of an ¢x parte contact
regarding MM Docket No. 95-176.

Gail G. MacKinnon, Vice President of Federal Relations for CBS, along with Donna C.
Gregg of Wiley, Rein & Fielding, counsel for CBS, met with John Adams, Marcia Glauberman and
Alexis Johns, Policy and Rules Division, Cable Services Bureau. The purpose of the meeting was to
discuss issues regarding closed captioning as set forth in the attached materials.

Kindly direct any questions regarding this matter to the undersigned counsel.
Respectfully submitted,

, ‘;412/54“ (42‘22/

Donna C. Gregg
Counsel for CBS Corporation

Enclosures

cc: John Adams (w/o enclosures)
Marcia Glauberman (w/o enclosures)
Alexis Johns (w/o enclosures)
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GAIL G. MACKINNON
VICE PRESIDENT, FEDERAL RELATIONS

CAPTIONING CONCERNS OF SPANISH-LANGUAGE PROGRAMMERS
INTRODUCTION TO TELENOTICIAS
o Program format and focus: 24-hour, advertiser supported Spanish-language headline news

service that originates news reports and features with a pan-regional and global focus, using
reporters and anchors based throughout Latin America, Spain and around the globe.

. History: Launched in 1994 as a joint venture of TeleMundo, Reuters and several Spanish
language broadcasters to produce newscasts for TeleMundo stations. Acquired by CBS in 1996
. Distribution: Primarily international. Over 95% of cable households served are located

outside the U.S., principally in Latin America. U.S. distribution comprises less than 5% (around
1 million households).

OBSTACLES TO CAPTIONING

. Shortage of captioning resources for Spanish language programming in general:
TeleNoticias’ experience in investigating Spanish language captioning services is
consistent with Univision’s. As a general rule, there are insufficient existing and
trainable Spanish-speaking captioners to assume sudden responsibility for captioning massive
amounts of Spanish-language programming.

. Obstacles relating to TeleNoticias’ international headline news format. The captioning
resources that do exist for Spanish programming are not suited for real-time captioning. The
vast majority of TeleNoticias® programming, though pre-recorded, is aired almost immediately
(i.e., approximately 4 hours) after production. The need to insert captions would require major
changes in our technical operation. Non-news programs produced in advance (typically only a
few days before airing) comprises only about 5 hours per month of our program schedule.
Program content must be current, so captioned programs have a very brief “shelf life.”

FUTURE PLANS AND CONCERNS

Expansion in U.S. market: TeleNoticias hopes to expand its U.S. distribution .
Innovation in programming: Continued innovation and development of more diverse, high
quality programming also are important goals.

. Impact of rapid imposition of closed captioning requirements: Especially given its format,
TeleNoticias will have severe difficulties with near term, wide scale captioning, placing future
expansion and other plans in jeopardy.
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(BS TeleNoticias is fast-paced
programming that viewers
enjoy watching.

Every half-hour delivers immediate pan
regional news and information. Plus global
coverage via our (BS satellite news gathering
service — one of the largest and oldest i the:
world - with over 60 years of experience

(BS TeleNoticias covers « world of mterest o1
our audience. Thirty-minute seqmient of Spansh
language news reports. A continunss <ycle of
headline news events, including business s
finance, technology, sports, eritertanment. heafth
and science, ecology and wealiier Fiue inany other
informative and lifestyle stori raking neve
around the world.




(BS TeleNoticias also reaches the important
U.S. Hispanic market.

vthe s Hispanics spend an average of 4.1 hours watching television
on weekdays wlile the general public spends 3.5 hours And while Hispanics
comsider Y ther U iesure activity, they prefer television in Spanish.

Totdey, verth aver 265 miflion Hispanics, the U.5. has the fifth largest
Hispanic poputaton s the world, In fact, in states like (alifornia, Texas, and
New B o thar | out of every 4 people 1< Hispanic. And although

Mesecus oputat on s 3 times darger than the Hispanic population in the

fniter -,s fhos Hispanies have the greatest buying power of any Hispanic
population = i world - aver
0 Bl
CBS Teintonicas reaches
S5 Hepan wath continuous

wpanish baesciace news anchored
it produee o ham

What else is on (BS TeleNoticias?

£n Directo con Jaime Bayly” is the first “live” hour-long call-in show to
wrin Latin Amenca. The guests on this daily live interview show consist of
on persondlities and newsmakers. Qur host, Jaime Bayly, asks them tough,
ntelligent guestions, followed by 4 ground-breaking session with live calls
frem viewers throughout Latin America and the United States.

Viewer: participate hy calling our toli-free numbers and by sending us
messages thiough the internet.”En Directo con Jaime Bayly” will also pursue
interesting newsmakers by traveling to places like Mexica City, Buenos Aires,
(aracas, Lima,

Los Angeles, and
wherever news
is happening.

This show features one-on- one interviews with presidents, statesmen,
political party leaders -
world

‘himérica Habla" has become a respected forum for Latin American leaders
to address the issues of the day.

It's no wonder why all recent heads of state from Latin America have
appeared on the show. R )

L. £h Bot iew fo Boovmen getons  Liwoue  Wiedtw (el
(BS TeleNoticias has e | R
built a reputation for e § et | ovocwies | yrteo | | men
fair, truthful, and
unbiased reporting.

and prominent business figures of the Latin American

§ wome | Home |

5 (BS IELEROTICIAS
& uiDen AN

A PROXIMA EIREVISIA l
& PROXIMO PROGRAMA

e Do Tone

“Mas Vida"is our eye on worldwide lifestyles. It is also the best place
to keep in step with the latest fashion trends and what's happening in the
fast-paced worlds of movies, television, music, fashion; and entertainment.
“Mds Vida" takes you hackstage and behind the scenes to meet the
actors, directors, designers, models and pop stars who are in the forefront of
today’s popular culture.
By watching
“Mds Vida’ our informed
viewers will know what
to expect in stores, at
the theater, or in the
world of music.

Sources: Los Medios y Mercados: de Latinoameérica ‘95 (LMML), 1995 Audits & 5u
« SRC 1994 United States Hispanic Market Report - Yankelovich Hispanic Monitor 1992« Mark
« Seliq Center far Economic Growth,




This medical journal provides viewers with
health news of the day.We n ‘
disease to HIV and
geriatrics.“Su Salud”
will explore trends and
treatments throughout
the region, including : ) 2 : ]
the sometimes complex | N: . 1 S B e . emphasis on how
and confusing reports | A N " - these technologies
from medical journals - ) S | ‘ 42 alterthe livesof our
and research facilities iy - i . y viewers in Latin
around the world. : AN~ .’ America and the
' ” : ‘ Spanish-speaking
world.

This program focuses on the youth of Latin America and shares their - "Dominge Deportivo” features expanded coverage of the wemk“ l 5 s,
unique perspectives on the world. (BS TeleNoticias correspondents will very "Domingo Deportivo” revisits the wee

sponsor students by putting camcorders in their hands to record their lives plays wi n-depth analysis.
and the stories that are lmportant to them. This show expands upon the et the athletes. The
P ‘ . successful (BS coaches. The stories behind the
Network project in scores and statistics. If it's news
the United States. in sports, it’s on“Domingo
Deportivo”

For more information, please contact:
CBS TeleNoticias ¢ Affiliate Relations

2290 West Eighth Avenue « Hialeah, FL 33010 USA
Telephone: (305) 889-7204 - Fax: (305) 889-7239
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Any Latin American
Entertainment Program

- Any Sports Program

5 is the Preferred Format in |
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entage Ra p ¢ vorites” or“Very good”
255 than a year, (B Cia e the favorite pan-regional news network,
ng ¢ at een i the market longer.

VeleNuwtivias

Source: LMML 1995

(B5 TeleNoticias already ranks
pan-regional networks and con
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0 0lé (Premium)
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CBS TeleNoticias Projects 221% Subscriber Growth By the Year 2000
vs. 114% for Total Latin American Multichannel Homes

100% —-
50% -
0%
{BS TeleNoticias Total Multichannel
Source: Kagan, Baskersi b and GSC Estimates

GBS TeleNoticias Market Distribution

 South America
Hrgentina, Bofivia,
Brazil, Chile, Colombia,
Eruador, Paraguay, Peru,
Uruguay, Venezuela

Central America
Costa Rica, E) Salvador,
Guatemala, Honduras,
Nicaragua, Panama

Mexico & Caribbean
Dominican Repubtic,
Puerto Rico, Netherlands
Antilles

Spain

(BS TeleNoticias
Transponder Altocation

Satellite:
PAS-3 at 43 West Longitude

Transponder:

6-( Horizontal

(Center Frequency:
38455

Channel Assignment:

PA

§ Atlantic Ocean Region C-Band Downlink Beam

g
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2000
2005
H010
2020
2030
2040
2050
Lowest Series
2050
Highest Series
2050

100.0
100.0
100.0
100.0
100.0
100.0
100.0

100.0

100.0

735

1.9
13.2
13.5
14.0
14.4
14.9
15.4

15.7

15.8

T American Ing

ian represents America ncE

sian and Pacific Islander.
population shown in this report wie:
e residents of Puerto Rico,
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SU SALUD

This up-to-date medical journal will provide viewers with timely information on
today’s health news."Su Salud” will report on health and treatment trends throughout
the region, as well as explain the sometimes complex and confusing articles published
in medical journals and research facilities around the world.”Su Salud” brings our
viewers the [atest developments on HIV, cures and treatments of heart disease, causes
and prevention of chelera, birth control methods, and many other important medical
issues. New medical breakthroughs in cancer research, gene mapping and spinal cord
injuries and therapies. Everything to do with mind, body, and soul. From mental health
to geriatrics. From skin diseases to diabetes and malaria,”Su Salud” disseminates needed
medical knowledge and news headlines while dispelling unfounded myths.

EL MUNDO TECNOLOGICO

“El Mundo Tecnolégico” will showcase the latest in scientific and technological
advances and their impact on our daily lives. This progrém will cover the latest
developments in the fields of robotics, genetic engineering, space exploration, and the
Internet....all that is happening in the world of high-technolog day. The show guides
us to better understand what the future may bring with an empha
advanced technology can alter and impart a positive ir ence on the lives of our
viewers throughout Latin America and the Spanish-speaking warld.

DOMINGO DEPORTIV0 & = =

“Domingo Deportivo” features expanded coverage of the week in g ; \
sports. From soccer, boxing, wrestling and car racing to baseball, volleyball

and basketball,“Domingo Deportivo” brings the sports-minded viewer all

the most exciting plays, scores, and statistics in a most comprehensive,

all-encompassing format. See “What's New" in Jai-Alai, tennis and golf. )
Plus water sports and regattas. And every Sunday,“Domingo Deportivo” revisits the tagsharies
sports personalities, and greatest plays with an in-depth analysis. Meet the coaches. SeMMe
players, the winners and the losers. Get all the action on “Domingo Deportivo’
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For more
Syndi&aztiion Department at

(305) 889-7279.

frontiers”




